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CITIZENSHIP
US citizens made up a big part of the respondents. This can be the result of greater
loyalty to the publication from this part of the audience. It is important to note that
due to the polling method used (filling out questionnaires), the sampling structure
may be composed of the magazine's most loyal readers.

READERSHIP
The Moscow Times audience consists mainly of foreigners residing in the capital tem-
porarily or permanently and English-speaking Russian readers.

Source: 
Magram Market Research, 2004

Canada 1%
USA  8%

Cuba <1%

Russia 63%
Armenia <1%
Kyrgyzstan <1%
Moldova <1%
Ukraine <1%

England 4%
Germany 2%
Netherlands 1%
France 1%
Italy 1% 
Switzerland 1%
Austria 1% 

Norway 1%
Denmark 1%
Croatia <1%
Slovenia <1%
Yugoslavia <1%

Israel 1%
Turkey <1%
Iran <1%

India 2%
Malaysia <1%
Myanmar <1%
Bangladesh <1%

Japan 1%
South Korea <1%
The Philippines <1%

Australia 1%

New Zealand 1%

Venezuela  <1% 
Guyana <1%
Peru <1%

Nigeria <1%
Namibia <1%

South Africa <1%

Russians Foreigners
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Russians

Foreigners
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Ученая степеньВысшееНеполное
высшее

Среднее, 
специальное
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10% 9%

50%

34%

5%

EMPLOYMENT
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Разведен(а)Женат /
замужем

Гражданский
брак

Холост / 
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%

34%

26%

9%
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50%

60%

5% 6%
1% 2%

less than 26 26-35 36-45 more than 45 Refused Female Male

Employed UnemployedSecondary Incomplete
undergraduate

Higher Postgraduate

Single Live together
with partner

Married Divorced Widowers/
widows

Source: 
Magram Market Research, 2004
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INDUSTRY
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6%
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4%
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4%

4%
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4%
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6%
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4%

1%

1%

2%

2%

2%

2%
2%

2%
3%

14%
15%

Russians

Foreigners
Academic/Research

Banking/
Financial services

Engineering

Restaurant business

Manufacturing

Real estate

Sales/Marketing

Tourism

Transport

IT/Communications

Medical/Health services

Entertainment industry

Government/Public services

Legal services

Natural resources

Mass media

Pharmaceutical industry

Recruitment/
Personnel services

Retail trade

Wholesale trade

Other 
(without specification)
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Russians

Foreigners

ENTERPRISE TYPE

0 10 20 30 40 %

Other
 (without specification)

Embassy

Government/
 State service

Nongovernmental
 Organization

Joint venture

Russian enterprise with
 foreign capital

Foreign company’s
 representative office

Russian enterprise 45%
5%

16%
44%

11%
7%

8%
9%

6%
5%

4%
5%

0%
4%

9%
21%

POSITION

0 5 10 15 20 25 30 35 %

Other
 (without specification)

CFO/
 Senior financial manager

CEO/Head of company/
 owner

Independent consultant

Professor/
 Instructor

Deputy head/
 Chief specialist 

Head of department

Skilled specialist/
 Manager

39%
20%

16%
14%

9%
14%

7%
6%

7%
6%

5%
20%

5%
9%

13%
11%
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INCOME PER CAPITA
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Затрудняюсь 
ответить

Мы можем себе
позволить

Мы можем себе
позволить

Денег хватает, 
чтобы покупать

Достаточно 
средств

Денег хватает
только

44%

30%

39%

24%

16%

7%

17%

7%

11%

4%

1%

2%

TOTAL FAMILY INCOME

Russians

Foreigners

Source: 
Magram Market
Research, 2004

Less than
500 USD

500 USD –
699 USD

700 USD –
999 USD

1000 USD–
1499 USD

1500 USD -
1999 USD

2000 USD -
2499 USD

2500 USD –
3000 USD

More than
3000 USD

D.K.

Money is spent
only on buying
food

There is money
both for food
and clothes

We can easily
buy durables

We can buy
expensive
durables

We can afford
rather expen-
sive things 

No answer/
DK
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FACTORS DRIVING READERSHIP

32%         11%          21%           13%           21%

9%    11%        17%   26%      36%

9%   7%    14%             23%               45%

    18%     11%     17%         19%     32%

17%       10%        18%               24%     28%

1 2 3 4 5

Mean by a 5-level scale where 5 stands for “Corresponds 
completely,” 1 – “Does not correspond at all.”

Necessary for my work

In order to widen my outlook

To be up on the situation/to be in the know 
of the situation in Russia and the whole world

To get a Western point of view 
on events taking place in Russia 

To get objective analytical 
information on different  issues 


